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Abstract— Enterprise Resource Planning System 
has been integral part of every business or 
industry. The purpose of this research is to 
concentrate on enterprise resource planning 
system and its potential effect on information 
management in an organization. 
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I.  OVERVIEW 

ERP system are used to when there is need to 
implement new innovative business strategy, to 
improve business process and for having real-time 
information across the organization [1]. Information 
Technology has been integral part of an organization 
to set business strategy and to gain financial growth. 
Introduction of ERP system in an organization helps it 
for long term financial profit [2].  ERP system is a 
software that is used for business processes and its 
used to access data across whole enterprises. It is an 
automation tool used to integrate most of business 
activities [3]. ERP system can be used across 
organization and to multiple department and if need to 
individual department in organization. ERP system 
can provide information for transactional process 
which take place in organization. Using that 
transaction process data organization can plan 
strategies over it and that information can be used for 
management purpose [4]. 

II. RESEARCH METHODOLOGY 

A. Review Centric 

With the help of databases supplied by the University 
of Bridgeport, a wide variety of journals were obtained 
including MIS Quarterly, Journal of Management 
Information Systems, The Journal of the Operational 
Research Society and many more. In this research 
paper, information was collected from various 
marketing journals, survey and research publications. 

B. Research Process 

ERP scholars have several years applied to 
research the main role that ERP system 
implementation can have in adjusting entrenched 
connections with regards to innovation empowered 
authoritative change circumstances [5]. After doing 
extensive research, to implement ERP successfully in 
a project it requires to select and ERP software and 
vendor and then managing the process and analyzing 
the reasonableness of the framework. But selecting a 

wrong ERP project it will not only fail the project but 
also weaken the organization performance [6]. 

III. ENTERPRISE RESOURCE PLANNING SYSTEM 

Enterprise Resource Planning (ERP) is business 
handle programming that is utilized for administration 
reason for association that allows an association to 
use a course of action of consolidated applications to 
manage the business and modernize various back 
office capacities related to development, organizations 
and HR. ERP system in good way that ERP is tool 
and which is used to manage all the data inside an 
organization and it gives information about various 
aspect which helps to run business process like 
customer service, human resource management, 
supply chain and many more [7]. ERP system in best 
way that it gives real-time information about data to 
everyone in the organization about daily routines [8]. 
ERP system is typically used by bigger organization to 
manage data within the organization so that 
information is available to everyone about activities 
like human resources, finance management, supply 
chain and various others [9]. 

Fig 1: Enterprise Resource Planning System and its 
modules 

A. Supply Chain Management 

Supply Chain Management consist of different 
activities like purchasing, material handling, logistics, 
inventory management, distribution, delivery and 
vendor management which helps to reduce cost and 
improve coordination with partners and delivery 
product timely [10]. Supply chain consist of different 
entities which are used to create product and services 
for customer. Supply chain is involved in gathering 
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raw materials, making product from semi-furnished 
goods and delivery it to customer [11]. 

 
Fig 2: Variables of Supply Chain Management 

1. Supplier 

     To enhance the stream of thoughts and materials, 
numerous purchasing firms now work with a littler 
number of providers and consign to them a significant 
part of the item plan and creation. Specifically, the 
way providers work with each different has vital 
significance to the purchasing firms [12]. Supplier 
development is used to increase the performance and 
its abilities to improve as supplier. As more firms have 
understood the significance of supplier execution in 
setting up and keeping up their upper hand, buying 
research has tended to concentrate on provider 
advancement programs and investigate how these 
activities will effect on purchaser and supplier 
execution [13]. 

2. Logistics 

     Logistics is an important and influential function in 
an organization. Logistics is significant when different 
departments of organization value or recognize its 
capabilities [14]. Logistics has been perceived as a 
potential wellspring of upper hand for firms. Utilizing 
existing or growing new logistics capacities is one 
path for firms to make esteem for customers and 
themselves [14]. 

3. Retailer 

Conventional relationships amongst supplier and 
retailers are regularly portrayed as "arm's-length" 
showcase connections, described by nonspecific 
resource speculations, negligible data trade, and 
detachable mechanical and practical frameworks 
inside every firm. Research show that the requirement 
for moving interorganizational relationships from 
arm’s-length to long haul, shared relationships [15]. 

4. Consumer 

In most of the leading organization supply chain 
management is developing into customer driven 
esteem chain administration which helps to seek 
effective upgrades, understand needs of consumer 
and trying to capture consumer esteem [16]. 
Organization nowadays have come to know the 
significance of consumer loyalty and customer 
satisfaction than earlier they only focused on products 
[17]. 

B. Human Resource Management 

Human resource management is advancing from 
exclusively that of a bolster capacity, portrayed by 

consistence with outside control in regards to choice, 
end, remuneration, benefits organization, and work 
relations to one of vital significance which is 
progressively being requested that expect vital new 
parts that relate to globalization [18]. Key element for 
getting high performance from employees is by 
making them involved them in decision making and 
trusting them asking for feedback. Encouraging them 
will help them as well as organization [19]. HRM 
technique is widely used for business strategy for 
team-building, empowerment, involvement, diversity 
management, flexibility, performance management 
and leadership development which in return help 
organization for getting productivity [20]. 

 
Fig 3: Components of Human Resource Management 

1. HR Planning 

     HR planning has been distinguished as a vital 
intends to build up a clearer center of the capacity on 
the association's business and it is a basic guide in 
recognizing the ranges in which it must exceed 
expectations with a specific end goal to be effective. 
Most organization have setup their own 
methodologies for HR planning which includes 
organization objectives, organization strategies and 
implementing different HR applications [21]. HR 
planning is an important asset in an organization and 
HR plays an important role in an organization which 
helps organization to integrate strategies and HR 
methodologies. With help of HR planning, HR experts 
can help organization in executing business strategies 
and achieving business needs [22]. 

2. Performance Management 

Performance management is a relative free and 
complex round subsystem in the endeavor human 
asset administration. The objectives of performance 
management are arranged from the organization 
strategies, and the program of performance 
management is a key procedure which associates the 
human asset and the key of the undertakings [23]. 
Performance Management is integral part of human 
resource management, in the present circumstance, 
the considering of how to consolidate the technique 
and execution administration framework, keeping in 
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mind the end goal to give supporting and controlling 
data to system administration, and help the 
organization to understand the improvement 
methodologies [24]. 

3. Talent Management 

Talent management coordinates and helps 
organization to implement strategic and technology 
ways to deal with human resource management. 
Advantages of successfully implementing talent 
management enhance employee recruitment and 
retention rate, employee work dedication and this 
results in improved performance [25]. To deal with this 
unpredictable environment, HR offices have swung to 
innovation to consolidate and streamline the 
components of the procedure. High disappointment 
rates for the original of talent management 
arrangements demonstrated organizations were 
attempting to achieve the esteem they were 
anticipating. This was because of a blend of 
innovation impediments and the act of HR being the 
owner of all substance and talent management 
activities. This has thusly implied the across the board 
selection of talent management procedures and 
advances by administrators is regularly troublesome. 
Their sentiment of the business esteem has been low, 
even as cooperation has expanded [26]. 

4. Training & Development 

Data is collected from HR experts in these 
organization to examine vocation bolster that HR 
experts get, the size increment of these experts given 
the general labor measure increment, replication of 
parent's HR rehearses, and the HR exercises these 
experts participate in, in this segment. Comes about 
demonstrated that HR assumed a vital part in 
recruitment and in training and development. However 
specialized staff appeared to have a more noteworthy 
say in pay related exercises, despite the fact that it is 
customarily a center HR activity [27]. The utilization of 
a formalized HR technique related to the gathering of 
workforce information on training and development 
need and adequacy. It is proposed that the 
formalization of a HR methodology advances HR 
arranging components [28]. 

C. Customer Relationship Management 

CRM which is a process of collecting data and 
information from customer interaction and use that 
information for improvement and knowing customer 
requirement and fulfilling their needs [29]. CRM is a 
key methodology that is concerned with making 
progressed shareholder worth through the 
advancement about fitting connections with way 
clients. CRM unites those possibility of relationship 
promoting methodologies and it on make profitable, 
long haul connections for clients [30]. Organizations 
are using power of technology to connect with 
customers. CRM is used at organization level to 
interact with customer using all the channels and 
medium [31]. 

 

 

Fig 4: Components of Customer Relationship 
Management 

1. Sales 

CRM helps organization business teams like sales 
team to understand the frameworks of the system 
beyond basic name, address and contact 
management application. They are intended to 
coordinate data about exchanges with call center 
applications and accounting [32]. The concentrate 
likewise finds that the more prominent a business 
group's customer learning creation ability is, the 
higher its customer relationship execution and sales 
team budgetary execution will be. Suggestions for 
customer learning creation in sales teams in the 
nearness and nonappearance of engaging authority 
[33]. 

2. Service 

Customer must be genuinely treated at each 
purpose of contact. Likewise, service quality is 
intensely influenced by service reasonableness. 
Service quality influences customer dependability just 
through relationship quality. Just when service quality 
is coupled by long haul quality connections, 
indications of customer loyalty [34]. Quality of services 
is directly connected to satisfaction, which relates to 
both customer loyalty and relationship quality. The 
way customer gets service decides the quality of 
relationship and clarity of role for customer 
relationship management [35]. 

3. Quality 

Quality management describes the spirit and the 
intensity of the job undertaking. Quality system of an 
organization helps to improve customer relationship 
management for organization [36]. Customer 
relationship management plays an important part in 
impact of total quality management practices. Term 
quality includes all the requirements of customer in 
any field of industry. Quality management can help 
organization in each and every department from 
material planning, production planning, quality control 
and help organization to adjust price according to 
product function and quality [37]. 

4. Strategy 
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Organization need to embrace strategies to secure 
their customer and their loyalty. Organization focuses 
on marketing strategy which directly impact the 
effectiveness of relationship with customer and helps 
to have closer look at satisfying the customer [38]. 
CRM helps to develop behavioral loyalty strategies 
which demands customer loyalty, offer incentives so 
that customer will repeat purchase of products or 
services of organization [39]. 

D. Manufacture Resource Planning 

Manufacturing resource plan uses data from different 
organization sources to get an idea of demand of 
finished product need so it can make sure raw 
material and components are there in right quantity 
[40]. MRP standards were used for business act by 
collecting, processing, furthermore summarizing huge 
amounts of information identifying with different 
modern manufacturing methods. These progress 
enabled coordinated circuit oversaw economy of 
production, purchasing, inventories, money flows, also 
returns once investment, in view of information 
gathered inside every about these parts [41]. 
Manufacturing resource planning system helps sales 
and marketing to gather raw information and load it. It 
helps organization for planning and forecasting the 
demand and make adjustment in the inventory target 
[42]. 

 

Fig 5: Manufacturing Resource Planning 

1. Purchase Order 

Detailed analyzing should be done before 
scheduling and rescheduling the order as per the 
demand. Keeping in mind the schedule job and to 
complete the order on time it requires material 
planning. Depending on capacity of all the resources it 
helps to analyze the raw materials and finished good 
[43]. Purchase order defines supplier, material 
purchased, schedule delivery date and order date. A 
purchase order is the schedule receipt to MRP 
system. As materials are received from supplier, 
storeroom it has to be updated in the inventory list 
[44]. 

2. Customer Order 

The customer order is the point where material 
flow and the product is linked a specific customer 
order the fundamental decision is make as per stock, 
make on request and make to order [45]. Customer 
order is important component of Manufacturing 
Resource Planning it is created for forecasting 
updates about both inventory and production 
transactions and manufacture products according to 
customer order [46]. 

3. Inventory Management 

The main aim of inventory management is to hold 
inventory on the minimum accepted level. To keep 
inventory in maximum amount it will tie the capital 
required to finance the inventory and that may link to 
inventory storage cost, insurance, transport and 
wasting or spoiling of inventory [47]. 
Inventory management is the choices we make to 
adjust supply and demand ratio, given that our 
information is precise. Inventory management 
includes selecting and utilizing the strategies or the 
tools of stock; and stock control, which is 
guaranteeing the information are right [48]. 

4. Forecasting 

Forecasting is an important term in business 
process. There has been lot of advances been made 
in creating sales forecasting techniques that more 
precisely reflect commercial center conditions. This 
gap between theory and practice has been identified 
as a significant issue for forecasting research [49]. 
Forecasting is an important part of decision support 
system as the forecasting help improving decision 
making. Importance should be given to forecasting 
techniques to make decision [50]. 

IV. DISCUSS MODEL 

Last few decades, companies have worked in 
progressively quickened 'high-speed' dynamic 
markets, which need them to finish things fast. At the 
same course, companies have progressively sent 
complex undertaking enterprise system extensive 
scale software application that can incorporate and 
computerize endeavor wide hierarchical procedures 
[51]. ERP execution is an extremely complex 
collection of work, which incorporates a few firmly 
related procedures (determination, examination, 
customization, support) and requests both IT and 
business learning. The risky of ERP choice as the 
primary ERP framework execution stage could be 
advocated by the huge number of research articles on 
this subject [52]. 

V. RESULT AND FINDING 

The outcomes demonstrate that ERP system 
bolster consistence with directions, while information 
examination depends on different frameworks or 
applications. Probably undertaking routineness 
assumes a noteworthy part. In the protection 
segment, ERP system are fundamentally utilized for 
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regulatory capacities, for example, bookkeeping. 
Along these lines, ERP system give capacities and 
information to consistence with institutionalized 
directions [53]. The advantages of the ERP system 
are hard to evaluate, and the framework improves 
organization connection all through the department 
network [54]. Management must play a dynamic part 
in driving the ERP usage extend. Management must 
be included in each progression of the ERP usage 
and resolved to apportion significant assets to the 
execution exertion[55]. 

 
Fig 6: Reason for implementation of ERP 

VI. CONTRIBUTION AND NEW INTUITION 

 The outcomes may enhance the comprehension of 
ERP achievement and fulfillment levels, both expected 
and saw, from ERP partners. The finding recommends 
that reviewing the acknowledgment of ERP 
advantages is a pivotal stage in ERP use stage [56]. 
ERP System are vital to of each organization where 
management invest tremendous amount of assets and 
different resources on data for the most part don't have 
idea which applications will be useful to the 
organization [57]. In spite of the fact that ERP system 
can make significant commitments to enhance the 
quality and speed of basic decision making, the man 
machine interface remains its most critical component 
[58]. This contextual investigation gives bits of 
knowledge to organization and managers who run 
ERP projects to procure an ERP system, about the 
main considerations deciding ERP clients' fulfillment 
and subsequently adding to an ERP system success 
[59]. 

VII. CONCLUSION 

The impact of ERP system on organization is 
increasing as the capacity of the applications grows. It 
is complex and there is risk in implementing the 
technology but people have seen positive impact of 
implementing it also. Organization should know what 
are its requirement and needs of its business process 
before implementing different modules of ERP 
system. The productivity of ERP clients' preparation 
depends not just on their status and general level of IT 

information, additionally on the capacity of ERP 
specialists to join distinctive techniques for preparing. 
Consolidating innovative strategies and all-
encompassing methodology, and illuminating the 
benefit of the new framework to the organization's top 
administration as well as to the end clients, ERP 
preparing could be dealt with as an instrument for 
conveying a more profound business environment 
information. Other significant endeavors identifying 
with the nonstop advancement of ERP systems are 
committed to inserting more Internet-based 
components that give associations worldwide reach to 
their providers and clients. The ERP usage is a huge 
venture for any company. Once the ERP usage is 
finished effectively, the organizations must search for 
approaches to maximally return on their venture. 
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